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Do you realizewhat would happenif Moseswerealive today?He’d go up to
MountSinai,comebackwith theTenCommandmentsandspendthenexteight
yearstrying togetthempublished. — Robert Orben, humorist

OPEN MIKE NITE JULY 18
Guild Salutes San
Diego Book Award
Winners

— by Ellen Shaw Tufts

Summer Kicks off with
Knockout June 20 Guild
Meeting

A ll agreed– June20 brought a splendidsalute
from the Guild to winnersof the 2005 SanDiego
BookAwardsissuedby theSanDiegoBookAwards
Association(SDBAA) at its EleventhAnnual ban-
quetheld on May 21 in Del Mar. The Guild pre-
sentedcertificatesof appreciationto thosewinners
who attendedits Junemeetingandsharedtheir ex-
citement and experiences.

Recipientsattendingthe meeting included Irving
Himelblau, who acceptedon behalf of his wife,
Linda, the posthumousawardwinner for the Best
UnpublishedYoung Adult Novel, Far from Ordi-
nary.

Others present included:

• RandallIngermanson. . .MysteryandSuspense
Double Vision

• Thomas Leech. . . . . . . .How-To and Reference
How to Prepare,Stageand Deliver a Winning
Presentation

Continued on page 2 . .

President ’s Message
— by Ruth Ritchie

We hada wonderfulJunemeetingwith someof
theBookAwardwinnersandreceivedinterestingin-
sightsinto thebookstheyhadwritten. Welcometo
the new members who joined the Guild.

Now, you will havethe opportunity to presentus
with yourwriting atournextmeetingin July18.We
will haveanOpenMike eveningandyoucansignin
when you arrive.

Your read-aloudtime will dependon thenumberof
sign-inson a first- comefirst-servedbasisvarying
between five to ten minutes.

Socomealongandhearwhatis goingonamongour
writers. See you there.

General Membership Meeting
Monday , July 18, 6:30 PM

featuring

Open Mike Nite
Members will Read their New Works

(See address and directions on page 4)
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REVISING TIPS
5.Burying Verbs. “He washerruination” is stron-
ger when expressed as: “He ruined her.”
Nominalizationrefersto anounderivedfrom averb
or adjective.Theword itself is anounderivedfrom
the verb, “nominalize.” Generallyspeaking,avoid
turningverbsinto nouns.Thefirst two principlesof
clear writing are:

• Use characters as the subjects of sentences, and
• Express crucial actions in verbs.

Nominalizationsweakenyour writing becausethey
violate both principles.

• Determinationof policy occurs at the general
managerial level.

is more effective when expressed as:

• The General Managerdeterminespolicy.

Tip: Edit yourwork to changenominalizationsinto
verbswith charactersperformingthe actionof the
verb. A nominalizationoften follows “there is” or
“there are.”

6. Abuse of Adverbs. How many timeshavewe
beentold to “show,don’t tell.” An adverbis often
usedto tell insteadof showandis amissedopportu-
nity for strongerwriting. In manyinstances,anad-
verb is theeasyway out, thesignof lazy writing to
an agent or editor.  Examples:

• “Stop,” he saidangrily.
• He walkedslowly down the street.

Tip: Constructdialoguethat conveysthe angerin
thefirst example: “Stopor I’ll smashyour facein,”
he said.

Tip: Reachfor a verb that conveysthemeaningof
the adverbin the secondexample: He sauntered
down the street.

Helpusdevelopa“RevisingTipsWorkbook.”Send
your own tips for publication to:
ljrichards@wintonlarson.com.

• Diana Lindsay. . . . . . . . . .Non-Fiction History
Marshal Southand the GhostMountainChroni-
cles

• Brandt Maxwell. . . . . . . . . . . . . . . . . . . .Travel
The Ten Largest U.S. Cities Named After a Food

• RonRathbun. . . . . . . .Spirituality and Religion
TheKelee: An Understandingof the Psychology
of Spirituality

• DanielReveles. . . . . .Theodor S.GeiselAward
(“Best of the Best”)Tequila, Lemon and Salt

• Rachel Robinson. . . . . .Biography and Memoir
Without My Mother’s Love

• Anne Wilson . . . . . . . . . . . . . . . . . . . . . .Poetry
Solea

A list of all winnersin severalothercategoriescan
be found at theSDBAA website:

www.sdbookawards.org.

SDW/EG is grateful to its Vice PresidentYvonne
NelsonPerry,who is alsoa memberof theSDBAA
Board,aswell asSDBAA PresidentBradleySteffen
andall winnerswho contributedto this outstanding
meeting, which included booksigningsand sales.

. . .Continued from page 1

Barnes & Noble at Oceansidehasa readandcri-
tiquegroupmeetingthesecondandfourth Tuesday
of everymonthat7:00p.m.2615VistaWay,Ocean-
sideCA 92054;(760)529-0106.Gettingto know a
localB&N isn’t abadidea:Makesit easierto getan
Authors Night when your book comes out.

Now You Can PDF Your Files
This informationcould saveyou over $400.00.Do
you want to makeyour files into PDFfiles thatcan
besentbyemailoruploadedontotheInternetsooth-
erswithout the samesoftwarecanreadit but can’t
afford to buy Adobe Acrobat.

Thengoto <www.nowpdf.com>andbuyaprogram
called Now PDF Writer for under 20 bucks.
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Advertise Your
Websites Effectively

—  by Georganna Hancock

A fter you’ve built it, theystill won’t cometo
your website unless they know about it.
There’s nothingreally mysteriousaboutthis.
Think of your websiteasa brick-and-mortar
storetuckedawayin anameless,tiny backal-
ley in theworld’s largestcity. Got thevisual?
Seethepeoplewalking thestreets,customers
whomightwantto visit yourstore.How many
will luckily stumble across the threshold?
Few.Maybeyou’d betterput out a sign,hand
out someflyers,andhire theGoodyearblimp
to flash a message.

Incorporateyourwebsite’s address(calledthe
URL) intoyourtotalmarketingstrategy:addit
to every pieceof paperaboutyour work in-

cludingboxes,labels,andinvoicesaswell as
businesscards, stationery, and advertising
pieces.Makesureit’s seenandheardin inter-
views, included with your personallistings,
andthatyourpublicistusesit in all marketing
efforts.

Someof the methodsto advertiseonline in-
clude:

• Optimize the website for search engines.
• List thewebsitein all appropriateonlinedi-

rectories.
• Buy key wordsandotherplacementswith

search engines.
• Place ads and swap links with relevant

websites.

Next month we’ll look at recommendations
for writing copyfor yourwebsite.Writing and
reading online is very different from other
kinds of communication.
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President ~  ~  ~  ~  ~  ~  ~Ruth Ritchie
1st VP ~  ~  ~  ~  ~Yvonne Nelson Perry
2nd VP / PR ~  ~  ~  ~Bob Doublebower
Secretary ~  ~  ~  ~  ~  ~Laurie Richards
Treasurer ~  ~  ~  ~  ~  ~  ~Gene Elmore
Membership~  ~  ~  ~  ~  ~Rick Peterson
Newsletter Editor ~  ~  ~  ~Sam Warren
Immediate Past President~ Gered Beeby
Members At-Large~  ~ Ellen Shaw Tufts

~  ~  ~  ~  ~  ~  ~  ~  ~  ~Mary Olkowski
~  ~  ~  ~  ~  ~  ~  ~  ~  ~  ~Carl Nelson

The Writer’s Life is publishedby the San Diego
Writers/EditorsGuild,PostOfficeBox 881931,San
Diego,CA 92168.For additionalinformation,call
(619) 296-9522.

Visitourwebsiteatwww.sdwritersguild.org.

Deadlinefor submissionto TheWriter’s Life is the
20thof the monthprior to publication.E-mailcopy
andphotographsto: <Sam.@bookwarren.com>

Orsenddisketteor CD-ROMto:

Sam Warren, 1634 32nd Street
San Diego, CA 92102-1608

Pleaseincludeyourtelephonenumberand/ore-mail
address.Weacceptnews,events,prose,excerpts,
opinions,letterstotheeditorandcashdonations.We
reservetheright to editanymaterialsubmitted.

Board of Directors

TheSDW/EGgeneralmeetingsareat6:30pmon
the thirdMondayof eachmonthin the Joyce
BeersCommunityCenterin Hillcrestin theUp-
townShoppingCenteracrossfromTraderJoe’s.

Joyce Beers
Center

Uptown Shopping
Center

Guild Booth at June 12
Open Air Book Fair

“A re you guys part of the Hollywood Screen-
writersGuild?”

“Do you have contests for gradeschoolers?”

“Do you feature book agents at your meetings?”

ThesetypicalquestionswerefieldedonSundayJune
12duringthe17thannualOpenAir BookFairwhen
SDW/EGfeatureda first-time boothat the popular
Hillcrest venue.Thisyear’s event,sponsoredby the
SanDiego BooksellersAssociation(SDBA), drew
morethan25,000strollers,onlookersandbookbuy-
ers.

Guild board members Gene Elmore and Bob
Doubleboweropenedtheboothat10a.m.with Pres-
ident Ruth Ritchie andEllen ShawTufts handling
later shifts.We handedout dozensof TheWriters’
Life newslettersalongwith posters,offering a few
members’ books and the Guild’s “The Kitchen’s
Ink” cookbook as special deals.

All agreed it could be the start of a super tradition.

Contest Corner
— by Laurie Richards

Katherine Anne Porter Prize
in Short Fiction
Deadline: 8/29/05;Entry Fee: $20,Entriescanbe
combinationof short-shorts,shortstoriesandnovel-
lasbetween100and200pagesin length;previously
unpublishedin bookform. Prize: $1,000andpubli-
cation by University of North TexasPress.More
info at www.unt.edu/untpress

Iowa Short Fiction Award
University of Iowa Press,Iowa Writers’ Work-
shop,Submission Period: 8/1/05 - 9/30/05; No
fee.Submit collection totaling at least 150 pages.

Award-winning manuscriptswill be publishedby
theUniversityof Iowa PressunderthePress’ stan-
dard contract.
More infoat www.uiowa.edu/~uipress.
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Welcome New
Members
BRIAN BECKER Home: 619 232 8024
1725 29TH STREET
SAN DIEGO, CA 92102
Trying to published a book on the psychology of
reading.

LINDA MECKLER Home: 619 303 8864
10770JAMACHA BLVD. Cell: 619 504 2486
APT. 100 Email: mecky@tns.net
SAN DIEGO, CA 91978
Children’s books; self-publishedGhost Kids Tril-
ogy(ages 8-12)

SCOTLAND PAYNE Home: 619 527 7169
1504 REPUBLIC STREET Fax: 619 262 3238
SAN DIEGO, CA 92114 Email: vettee@aol.com

THOM PHAM Email: ivpsy@yahoo.com
PO BOX 33924
SAN DIEGO, CA 92163-3924

LIDWINA PIEKARSA Home: 619 583 3163
6585 Bell Bluff Ave. lpiekarsa@sbcgobal.net
SAN DIEGO, CA 92119
Diet/cook book

DR. ISTVAN TUBA Home: 858 279 0483
2979 W. CANYON AVE. Email: itihq@aol.com
UNIT D Fax: 858 279 0483
SAN DIEGO, CA 92123-4756
Political refugee from Hungary; engineer; entrepre-
neur; educator; interests: wealth creation for soci-
ety, technology and society; publishedThe Third
Resource: A Universal Ideology of Economics.

STEPHEN TUBA Home: 619 226 6859
3142 MIDWAY DRIVE
#B-109
SAN DIEGO, CA 92110
Published poetry and fiction; strong interest in
Hungarian folklore and poetry translation.

Contact Membership Chairperson, Rick Peterson at
<richard.g.peterson@navy.mil> for information.

SDWI Holds First Membership,
Community Meeting
SanDiegoWritersInk inviteseveryoneinterestedin
theSanDiegoCountywriting communityto attend
an informationalmeetingon Monday,July 11th at
7:00p.m.in theSpectrumCenter,LeadershipRoom,
(Room150),NationalUniversity, 9388Lightwave
Avenue,SanDiego,CA 92123(KearnyMesa).Free.
Info: (619)582-2466.

Bring your ideasandyour friendsfor aneveningof
businessandfun.Prose,poetryandwriting activities
will be offered, as well as refreshments.

Prose reading by Sue Diaz–
The Snakein the Spin Cycle: And Other Talesof
Family Life: Essaysin Newsweek,Reader’s Digest,
Los Angeles Times

Poetry reading by Megan Webster –
SanDiegoBook Award 2004for BestUnpublished
Poetry Manuscript

Announcements
SENDUSYOUR ANNOUNCEMENTS

SanDiegoProfessionalWriters Network
Meetsat 6:30 pm on July 30, JudyCullins, Robert
Godmanand Heidi Yuen will discusshow editors
canaddvalueto your book.Theopenmeetingis at
4731 Clairemont Drive. Call (858) 451-3266 or
www.sdpen.com.

Book Release
ThePriest,thePastorandtheRabbi, compiledand
editedby SamWarren.A collectionof religioushu-
mor guaranteed to offend everyone.

SantaBarbara Writers ’ Conference
On June 24, Guild membersNancy Klann and
LaurieRichardseachreceivedanhonorablemention
for short storiesselectedto be judgedat the 2005
Santa Barbara Writers’ Conference.

Ride from Imperial Beach Needed

Oneof ourmembersfrom ImperialBeachwhocan’t
drivewouldappreciateit if someonefrom theSouth
Countrygoingto theSDW/EGmeetingscouldoffer
her a ride. Contact the editor for details.
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Reasons why the
English Language is
so Hard to Learn

— Submitted by the Rev. Richard West
Life Member, SDW/EG

I f you ever feel stupid, then just read on. If
you’ve learnedto speakfluent English,you must
bea genius!This little treatiseon the lovely lan-
guagewe shareis only for the brave.Peruseat
your leisure,Englishlovers.

• The bandage was wound around the wound.

• The farm was used to produce produce.

• Thedumpwassofull thatit hadto refusemorere-
fuse.

• We must polish the Polish furniture.

• He could lead if he would get the lead out.

• The soldier decidedto deserthis dessertin the
desert.

• Sincethereis notime like thepresent,hethoughtit
was time to present the present.

• A bass was painted on the head of the bass drum.

• When shot at, the dove dove into the bushes.

• I did not object to the object.

• The insurance was invalid for the invalid.

• Therewasa row amongtheoarsmenabouthow to
row.

• They were too close to the door to close it.

• Thebuckdoesfunnythingswhenthedoesarepres-
ent.

• A seamstressand a sewerfell down into a sewer
line.

• To helpwith planting,thefarmertaughthis sowto
sow.

• The wind was too strong to wind the sail.

• After a number of injections my jaw got number.

• Upon seeing the tear in the painting I shed a tear.

• I had to subject the subject to a series of tests.

• HowcanI intimatethistomymostintimatefriend?

• Thereis noeggin eggplant,norhamin hamburger;
neither apple nor pine in pineapple.

• English muffins weren’t invented in Englandor
French fries in France.

• Sweetmeatsarecandieswhile sweetbreads,which
aren’t sweet, are meat.

• Quicksandworks slowly, boxing rings aresquare
anda guineapig is neitherfrom Guineanor is it a
pig.

• And why is it that writers write but fingersdon’t
fing, grocersdon’t groceandhammersdon’t ham?

• If thepluralof toothis teeth,why isn’t thepluralof
boothbeeth?

• One goose, 2 geese. so one moose, 2meese?

• If youhaveabunchof oddsandendsandgetrid of
all butoneof them,whatdoyoucall it? Is it anodd,
or an end?

• If teachers taught, why didn’t preacherspraught?

• If avegetarianeatsvegetables,whatdoesahumani-
tarian eat?

• In whatlanguagedopeoplereciteataplayandplay
at a recital?

• Ship by truck and send cargo by ship?

• Have noses that run and feet that smell?

• How can a slim chanceand a fat chancebe the
same,while a wise mananda wise guy areoppo-
sites?

You haveto marvelat theuniquelunacyof a lan-
guagein whichyourhousecanburnupasit burns
down,in whichyou fill in a form by filling it out,
andin which,analarmgoesoff by goingon.

Englishwas inventedby people,not computers,
and it reflects the creativity of the humanrace,
which,of course,is nota raceatall.

Thatis why, whenthestarsareout, theyarevisi-
ble,butwhenthelightsareout,theyareinvisible.

P.S.Why doesn’t “Buick” rhymewith “quick”?

•
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THE RETURN of D. B. COOPER
byGeneElmore
On the night before Thanksgiving in 1971, a man the press identified as D. B.
Cooper jumped out of an airliner with $200,000. Only three people saw him.
Searches, spanning 30 years, did not reveal a trace of the man. The police, the
FBI and journalists across our nation thought the mysterious hijacker had disap-
peared for good. But legends refuse to die.

Almost thirty years later on Tuesday, September 11, 2001 Ted Bolan, an ex-CIA
operative, watched the twin towers fall. He knew something had to be done.

“This fast-paced thriller is well-planned and most unusual. The author handles the
facts and technology so well you will swear you are watching prime time news in action.”

– Roger Gee, Professor, S. D. Mesa College

“Laced with equal parts of snake oil and spicy sexuality, it is an absolutely first-rate read not to be missed. A
smasher bursting with intrigue—what happened to D. B. Cooper?”

– The San Diego Writers/Editors Guild

This is Gene Elmore’s second novel; he published THE TURNAROUND in 1998.

The book can be purchased for $8.00 plus $2.00 shipping

A-Genda Publishing
7920 Blue Lake Drive, San Diego, CA 92119; 888-243-6324

WRITER’S
WORKSHOPS
- Openings -

Tuesdays 10 AM - 1 PM
Saturdays 9AM - Noon

Craft of Writing / Read &
Critique / Line Editing

Contact Yvonne Nelson Perry
(619) 479-7960

Seminar
How To BeA PublishedAuthorvia anagentor pub-
lisher, plus self-publishing,print on demandand
e-publishing.

Whetheryou havean ideafor a novel or havejust
finished your manuscript,this classtell you about
thepublishingworldandwill helpyougetyourideas
in print! By Sally Gary,15 + yearauthorandGuild
Member. Two class offerings follow:

Friday,July 15, 1-3pm,OASIS (over age50) Mis-
sion Valley, Fee: $8 includes Writers Resources
Packet. Call (619) 574-0474 for more information.

OryoucanalsoattendherclassonSaturday,July15,
1-4pmGrossmontCollegeCampus,GrossmontCol-
legeDrive, El Cajon.Classfee:$29+ $5 materials
fee.

Call (619)660-4350for moreinformationandregis-
tration.
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What ’s Missing in Your
Nearly Finished Book?

— JudyCullins, ©2005 All Rights Reserved

Bookcoachingclientscometo me at different stages
of writing their books: The ones who start from
groundzero with a coachand learn what goesinto
eachchapterto makeit morereadableandsell better.
Theoneswhohavebeenwriting alongtime,ayearor
soeven.Theyoftenleavetheprojectbecausetheyran
outof gas– gotstuckwhatto donext.Theymaythink
they can manifesttheir book dreamnow and make
millions.

You want to build your reputation.You want to use
your bookto brandyour businessandattractnewcli-
ents.If your book is almostreadyandyou think it’s
ready for a publisher or self-publishing, think again!

You mayjustneeda line editorwhocancertainlyuse
“grammarcheck” andput thosecommaswherethey
belong.But, if youneedto knowif yourbookwill sell
well, you needto getfeedbackon a few partsof your
book so far. A samplechapter,a table of contents,
thesearejustthebeginningof whatyouneedto hit the
top-sellingbookcharts.If you contacta professional
bookcoachor consultant,shewill notice if you an-
sweredyouraudience’s majorquestionsthatled them
to buy your book..

Ask yourself:“Doesmy bookbenefitmy audiencein
eachchaptersotheywill finish it, finish thebookand
recommend it to others?”

CheckList to helpyou know whatis Missingin your
Book

• Sizzlingtitle becausethisis the#1waytosellbooks
• Professionalfront coverbecausethis#2wayto sell

books
• My preferredaudiencememberswho need and

want this book
• Five-to-tenbenefitsthatwill answerthe audience’s

question, “Why should I buy your book?”
• The 30-60 seconds “Tell and Sell”
• Brandedchaptertitlesandbeginningsthathelpsell
• Table of contents that motivate the reader
• Your back cover: Five Essentials that sell book
• Front matter that fits your book’s style
• Back matter that includes a sales page and more
• What cover person is best for your book?
• WhatPrintonDemandprintingcompanyis bestfor

you?
• Whereto find your targetedmarketso your book

will sell well
• How to reach your targeted market successfully.
• Your Book Marketing plan – before you leap
• Your best promotion, publicity and other tech-

niques to sell books

This checklist can give you a real picture of your
book’s completeness.You caneitherchooseto put a
little moreeffort andmoneyinto it to getacceptedby
your audienceor you canquit andchalk it up asan-
other life experience.


